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We hope you enjoy,
7 Keys to Grow Your Business Online.
Most business owners rely on more traditional methods of attracting
new clientele, such as seminars, cold calling, family and referrals.
However, the world is changing, and so is the way in which people
discover and interact with businesses. It’s time business owners position
their companies and themselves for this new and increasingly
competitive digital world.

My goal in writing “7 Keys to Grow Your Business Online” is to inform you
of the ways in which you can attract the right customers, scale your
business and leverage your time – online. These are valuable insights,
and if implemented properly, will without a doubt transform your
business for the better, and give you an edge on the competition.

To your business success!

Kiernan Rien
Founder
Blue Cape Digital, LLC
kiernan@bluecapedigital.com



Your website is a direct representation of you, and needs to make a
great first impression. You have a small window of about 8-10 seconds to
impress and inform potential customers of who you are, what you do,
and how you can help make their lives better. This timer starts when they
land on your website, so load speed is crucial. Information needs to be
concise and useful, images clear, and colors easy on the eye. Most
importantly, your website needs to be responsive, meaning it looks great
across all devices (desktops, tablets, and mobile phones). In fact, Google
ranks your site based on the users mobile experience, so make sure it’s a
good one. Also, make sure your site is secure. This means having an SSL
certificate (the lock next to your URL in the search bar, and the “s” in
https). Google and other search engines will flag your site as not secure
without it.

Take the time to go through your site as a potential customer would, and
do it on all devices. Make sure everything loads quickly, links work, and
relevant content is easily accessible. This will not only help you land
more business, but it will also help your organic rankings (Search Engine
Optimization or SEO) in search engines, such as Google and Bing.

1 Web Design
The new elevator pitch.
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Unlike Outbound Marketing or “interruption marketing” which tries to
reach the largest number of people via aggressive advertising
techniques, such as cold calling, mailers, radio, television, etc. Inbound
Marketing seeks to attract prospective customers by offering valuable
content. Most business owners continue to rely on Outbound Marketing
to win new business. However, this method is becoming increasingly
unpopular because of its intrusive nature, especially as consumers go to
the Internet to find a product and/or service.

Forms of effective Inbound Marketing include combinations of social
posts, blogging, email, etc. This all falls under content creation, which if
done correctly, is designed to answer a question a prospect may have.
By answering a potential question, and providing value, you build trust
and establish yourself as a knowledgeable resource. Inbound Marketing
is a strategy business owners need to adopt in order to be successful in
a digital world.

2 Inbound Marketing
Inform and attract.
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Online video is a very powerful medium. It allows viewers to connect
with content in a different, more relatable way. Business owners can use
online video content to reach and communicate with prospective
customers non-intrusively, e.g. the viewer decides if they want to watch.
Online video also builds trust. By offering insightful and useful
information in your online video content, you earn credibility on the
internet.

If business owners choose to create online video content, it’s important
to start with YouTube. Google owns YouTube, and Google Ads (formerly
Google AdWords) mostly uses YouTube for their video marketing
campaigns. You can create video content and share it organically, but
also have the option to pay to market it. Also, view count is important. If
your video gets a lot of views that tells people it’s worth watching. You
can up view count by using the same YouTube video on other platforms,
such as Facebook.

3 Video Marketing
Seeing is believing.
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Social Media Marketing (SMM) allows advertisers to target audiences
based on demographics and interests. This is considered a passive form
of marketing because the user is not actively searching for a particular
product and/or service, but is instead shown ones they are most likely
interested in. In the context of Inbound Marketing, SMM is key. It allows
business owners the opportunity to present useful content to highly
targeted audiences via platforms like Facebook, Instagram, and Twitter.

There are many types of SMM campaigns. One of the more popular of
them is Facebook’s “Lead Generation” campaign. This particular
campaign allows an advertiser to gather information (name, email, etc.),
usually in exchange for a free offering, promotion, or download. For
business owners, this is just one example of the many powerful ways
SMM can be used to attract new business.

4 Social Media
Something worth sharing.
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5 Pay-Per-Click
Google it.

Unlike Social Media Marketing, which targets users based on
demographics and interests, Pay-Per-Click (PPC) marketing targets users
based on keywords and search queries. PPC marketing is considered
“active” marketing because users are actively searching for products
and/or services on search engines, such as Google and Bing.

Business owners have the ability to reach people actively searching for
what they offer. A simple keyword-targeting example is: “best [your
service here] near me”. If done properly, your ad will show up on the
search engine, and a potential customer will be directed to your site or
landing page.

PPC targeting doesn’t end with keywords. You have the ability to target
different ages, incomes (based on IRS data), affinities, and more. PPC and
SMM are important to consider when creating a well-rounded digital
marketing strategy; a strategy that as we’ll discuss can benefit from
remarketing and automation.
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Remarketing works by showing ads to those who have found your
product and/or service online but have not taken any action in
contacting you. These people may have been in the research phase of
their search, or just forgot to follow-up on what they were already
interested in. Remarketing allows us to show ads to these people again
to remind them of your product and/or service. Display and video ads
are perfect for remarketing.

Display Ads are the image ads you see on different sites. They usually
appear in the left and right-hand margins, as well as at the top and
bottom of a website. Video ads can appear in these places as well, and
of course, on YouTube and other social media platforms.

While some may think that seeing a particular product and/or service
everywhere is a sign that they should invest in it, it’s usually remarketing
working its magic. For this reason, it's important business owners
leverage the power of remarketing.

6 Remarketing
This must be a sign.
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One thing that's for certain is that time is valuable. Automation is about
leveraging your time, so that you have more of it. This allows companies
more efficient processes without sacrificing quality and performance. In
fact, automated systems create more time for better quality work, and in
turn, performance. Simply put, automation eliminates the monotonous,
rote work that causes friction in your thinking and in your business.
 
In the context of digital marketing, think of automation as a faucet, and
what flows through it are leads. When you need more business, you can
turn on your faucet. Automations can (and should) also be created within
your customer relationship manager (CRM) to better manage
relationships and interactions. Creating effective automations are at the
core of effective Inbound Marketing campaigns, and successful
businesses.

7 Automation
Save time and money.
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Visit us at:
bluecapedigital.com

Blue Cape Digital is an Austin-based digital marketing and
design company that helps businesses of all sizes
generate convertible leads cost-effectively. Our data-
driven approach informs all design and implementation
decisions all while campaigns are continuously monitored,
refined and optimized to meet individual client objectives.

Whether your target audience is local, national or
international, it is our mission to enhance the online
experience, capture leads, and turn prospects into life-
long customer advocates.

About Blue Cape Digital.

https://bluecapedigital.com/

