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An investment advisory firm faced the challenge of attracting
high-quality leads to their advisors while ensuring a fair and
efficient distribution process. Their goal was to reduce friction in
lead distribution, create a robust lead funnel, and uphold merit-
based allocation.

To address these challenges, Blue Cape Digital implemented a
comprehensive solution that revolutionized the investment
advisory firm’s lead generation and distribution process:

Lead Funnel Automation: A seamless lead funnel was established,
encompassing both paid ads and organic traffic directed to their
dedicated websites: one for individual investors and another for
institutional investors.

Automated Email Campaigns: Prospects were engaged through
strategic automated email campaigns. This nurtured their interest and
sustained engagement.

Equitable Distribution Algorithm: The heart of the solution was an
equitable lead distribution system. Leads were distributed using a
Round Robin mechanism, ensuring every advisor had equal
opportunities. Additionally, this algorithm allowed for distribution
adjustments based on advisor follow-up, service quality, and
performance, catering to both current and prospective clients.
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In conclusion, the investment advisory firm successfully transformed its
lead generation and distribution process by implementing a holistic and
automated approach. The results demonstrated exceptional cost
efficiency, engagement, and compliance adherence, solidifying the firm's
position as a leader in the financial services sector.

Remarkable Cost Efficiency: Through Google and Microsoft Ads
efforts in 2022, the firm generated 1.9k high-intent leads at an
impressively low average Cost Per Lead (CPL) of $32.9. This efficiency
significantly outperformed the industry standard CPL of $74.44
(source: WordStream). The result: over $150M in new Assets Under
Management (AUM).

Substantial Subscriber Base: Since 2019, over 37,000 subscribers were
acquired through a combination of paid and organic methods. These
subscribers formed the foundation of the firm's lead pool.

Client Retention and Engagement: MailChimp was leveraged to
implement automated drip campaigns. This nurtured client
relationships and engaged prospects, driving lasting value.

Seamless Integration: HubSpot seamlessly integrated with the firm's
websites, enabling efficient lead management. Custom fields
facilitated lead quality tracking, enhancing strategic decision-making.

Real-time Advisor Notification: The HubSpot integration included an
email notification feature. Advisors were promptly notified of new
leads, ensuring timely follow-up and personalized engagement.

Compliance Excellence: Collaboration with the client’s compliance
team ensured adherence to stringent regulations set by FINRA and the
SEC. This meticulous approach safeguarded all website and ad
content, maintaining trust and integrity.
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Blue Cape Digital is an Austin-based digital marketing and
design company that helps businesses of all sizes generate
convertible leads cost-effectively. 

Our data-driven approach informs all design and
implementation decisions all while campaigns are
continuously monitored, refined and optimized to meet
individual client objectives.

Whether your target audience is local, national or
international, it is our mission to enhance the online
experience, capture leads, and turn prospects into life-long
customer advocates.
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